Envisioning the Future of Downtown A New Beginning
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Key Ingredients / Questions
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3. Green Streets: « How can we squeeze the street scene?
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4. Friendly Sidewalks: * How can we make friendlier walkways? @ Existing Residential
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6. Destination Program: Not one or two / but ALL the ingredients
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only source that can make it
happen is called “we”.

It is the community and
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South End Residential District

T P
| -t
a4 = T e . o pd - 5 § B A an s
_1#L T"ivf“:; Cw _.4-‘.'!"'_‘-."; I'hl. praY
L LA el e
S s P
’ 3 : o

O TN L T il

-
ST 3NN Sonus
1:?;&”‘; 'i'.‘-ii y‘ R

-

e

[r

ey e
: - S BT g dearts SEEL 2T . . oo
PR D CIN eRCrE 8L 5 : = g o Thed € ¥ — { | 1 ! ! R
B - - . e ’ ' L

Business District-Infill South End District- Option C Business District-Retail Anchor Business District- Mixed-Use & Live-Work
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